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Overview of the Presentation
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Group Snapshot
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Major Alliances...Partnering with Global Players
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Group Capacities
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1998 2000 2002 2006 2007 2008 2009 2010(E)
1998 2000 2002 2006 2007 2004 2009  2010|(E)
Dyeing-Tpd 25.50 34.50 52.00 55.0( 55.0p 55.00 55.00 55|00
Mercerization-Tpd 1.70 5.00 6.75 6.75 8.0d 8.50 10.00 10J00
Acrylic Fibre-Tpa 16,500 16,500 16,500 16,500 18,0p0 08,0 18,000 18,000
Steel-Mtpa 65,000 40,00( 40,000 80,400 80,400 80,400 80,4080,400
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Business-wise Analysis
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Yarn - The journey so far....
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. De-risking the Revenue Model
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— Avg Cotton Prices
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Changing Spreads in Cotton Yarns
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Business -
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Changing Proportion of Fabric Sales

Segment-Wise Sale Process-Wise Sales
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Business -
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Business -
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Financial Performance
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Group Financials
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Business-wise Financials
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Strategic Direction
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Strategic Direction
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Strategic Direction (cont...)
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Corporate Social Responsibility
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Corporate Social Responsibility & Human Development

) 1 @5 # # 9
) 1, , ## #
# # :
)y 1 1
# ##1l 6#1 = G1l-#
9C $
.0 C # # #
oL 0
L, L #
M #
# N
MI$ #
$
9 1 #$

Vardhm n



Corporate Social Responsibility
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Market Performance
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Market Performance (VTXL)
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